
harmaVOICE introduced the Red Jacket Award in 2014 to celebrate the 10th anniver-
sary of the PharmaVOICE 100.  

One of the criteria for being named a Red Jacket — our version of a Hall of Fame — 
is having been recognized previously as a PharmaVOICE 100 honoree, but it’s much more than 
that. These individuals, who cross a multitude of industry sectors, have raised the bar in terms 
of what it means to be an inspired leader for their teams, their companies, their communities, 
and for the industry at large.

Red Jacket Honorees:
 Challenge us to think differently, act differently, and lead differently
 They are creating new opportunities to make what was once impossible — possible
 They are focused beyond short-term gains and are committed to executing their long-term  

visions in a tightly regulated and competitive industry
 They have a persistence of vision
 They are truly transforming the life-sciences industry to create better health outcomes for all
 They are inspired leaders for today and tomorrow
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The 2017 Red Jacket 
Award Honorees

JIM CURTIS

President, Remedy Health Media

MATT MCNALLY 

President Digitas Health, Chief 

Media Officer, Publicis Health

TERRY HERRING

President, Commercial Operations,

Mission Pharmacal

WENDY WHITE 

Founder, Wendy White Consulting

CAMERON DURRANT, M.D.

Chairman and CEO,

Humanigen Inc.

JULES MITCHEL, PH.D.

CEO, Target Health 

BRIAN LOEW

CEO, Inspire 
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The 2016 Red Jacket 
Award Honorees

KATHY GIUSTI

Founder, Multiple

Myeloma Research,

Foundation & Consortium

MICHELE KEEFE

Group President,

Publicis Health

DR. STUART PELTZ

CEO and Co-Founder,

PTC Therapeutics Inc.

CHRISTINE PIERRE

Founder and President,

Society for Clinical 

Research Sites

MIKE REA

CEO and Co-Founder,

IDEA Pharma

The 2015 Red Jacket 
Award Honorees

JEFF ARONIN

Founder, Chairman, and CEO,

Marathon Pharmaceuticals

DR. DEBORAH DUNSIRE

CEO, XTuit Pharmaceuticals

ALEX GORSKY

Chairman and CEO,

Johnson & Johnson

DR. FREDA LEWIS-HALL

Executive VP and Chief 

Medical Officer, Pfizer

LEEROM SEGAL

Co-founder and CEO,

Klick Health

The 2014 Red Jacket 
Award Honorees

JEFFREY BERKOWITZ

Executive VP, 

UnitedHealth Group

NICHOLAS COLUCCI

President and CEO,

Publicis Healthcare 

Communications Group

DR. AMIR KALALI

Chief Curator, CNS Summit

Former Head, Neuroscience 

Center of Excellence, Quintiles

RICK KEEFER

Global Chief Development

Officer, Publicis Health

DAVID ORMESHER

CEO and Founder

closerlook inc.

DONATO TRAMUTO

CEO, Tivity Health
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BRIAN LOEW
Providing a Voice for the Patient

ore than 10 years ago, Brian Loew had a vision to make a difference in health outcomes 
by creating a large community of patients who would make clinical trial recruitment a 
breeze. That first goal for the community may have been a bit “audacious,” he admits, 

but it led to the real success of Inspire, which has grown to be one of the largest patient support 
groups to focus on patient-to-patient interactions. With more than 1 million members, Inspire 
provides a place for patients to connect with each other and their advocacy organizations for ev-
erything from peer support to answering questions about their experience. Each day, about 1,000 
new members join the Inspire community. 

The two time PharmaVOICE 100 honoree speaks passionately about his business and what 
he hopes to accomplish through his innovative community platform.  When first establishing the 
business, Mr. Loew met with a lot of skepticism regarding its value because it had never been 
done. Mr. Loew tackled the challenges of the task by creating partnerships with the most trusted 
nonprofit names in health. The first partnership was with the Children’s Inn at the National 
Institutes of Health (NIH), which supports children who were in clinical trials at NIH. Other 
groups soon followed, including the American Lung Association and the National Osteoporosis 
Foundation.  

Today, Inspire partners with more than 100 nonprofit organizations, many of which provide 
subject matter experts to play a role in the communities. Mr. Loew says this adds an incredible 
amount of credibility to the communities and value to the members. When members join an In-
spire community and see the trusted brand of one of its partners, it conveys the sense of a credible, 
safe but trusted space, he says.

In addition to the patient community platform, Inspire is able to share deidentified pa-
tient-level data with researchers to help understand the patient experience better and incorporate 
this understanding into research activities. Researchers are able to capture patient experiences that 
would be lost otherwise. In this way, Mr. Loew and Inspire are making sure that patient needs and 
experience are not only considered, but are an integral part of pharmaceutical development from 
the outset, no matter the disease or condition under study.   

Mr. Loew is looking forward to continuing to grow Inspire, and also focus on providing more 
community opportunities for rare diseases. Already, Inspire has the largest population of rare dis-
ease members than any other community — nearly one-quarter of its members have a rare disease. 

“Rare disease is extraordinary because it has a very long tail,” he says. “About one in every 10 
people has a rare condition, but they’re spread out over 7,000 different conditions.” 

In the Inspire community, rare disease members will write about their rare disease using 
words that are so specific to that rare disease that it leads to more search traffic through Google, 
for example. Those searches lead to more people finding and joining rare disease groups that per-
tain to them, so there are continually clusters of information about all these different rare diseases 
cropping up, whether it’s Wilson’s Disease or Von Hippel–Lindau, for example. This turns into 
a tremendous resource for members, Mr. Loew says.  

“That’s where the Inspire tagline ‘Together We’re Better,’ comes from,” he says. “It’s literally 
about members talking about their condition that allows other people to discover the conversa-
tions, and then the groups become stronger.” 

This is how a group of women in the Inspire’s Women Heart community with a rare condi-
tion called SCAD, spontaneous coronary artery dissection, discovered one another. They banned 
together to present themselves to the Mayo Clinic to find a researcher who would research SCAD. 
It was this kind of organic self-discovery that led to the largest study ever of SCAD.  

Results like this, with more undoubtedly on the horizon, are what make Mr. Loew’s vision 
for Inspire to be a valuable partner for industry and patients alike, which will lead to better 
health outcomes for many people. Colleagues say Mr. Loew’s reliability, commitment, and for-
ward-thinking have been instrumental in Inspire’s continued success. 

PV: What do you see changing in the near fu-
ture within the industry and at Inspire? 

Loew: I see a lot of interest and potential to make 

really powerful advances in genetics and genom-
ics.  There are three factors at play that are all hap-
pening simultaneously.

One is the price of genetic sequencing, which 

has been plummeting — and is now down to 
$1,000 for full genome sequencing in some cases. 
This is a big deal.

Second, patients are increasingly informed and 
interested in talking about their genetic makeup. 
It used to be that we would only see these discus-
sions happening in certain Inspire communities. 
For example, in our advanced breast cancer com-
munity we would see plenty of women talking 
about whether they’re HER2 positive or triple neg-
ative.  These types of conversation have increased 
continuously. The difference now is that people 
with other medical conditions, even beyond oncol-
ogy, are talking about their genetic profile.  

Thirdly, the pace of genetic discovery has been 
accelerating. There are all sorts of discoveries being 
made by really progressive companies, such as 
human longevity and others in addition to the 
discoveries such as Myriad and other companies 
are making.  I feel there’s enormous opportunity.  

The future is going to involve patient-acceler-
ated discoveries in genetics.

The problem remains, just as it does with clini-
cal trials, that for many genetics studies there aren’t 
enough patients with a particular genetic muta-
tion. But if we can use the power of the community 
to search for people who have a particular genetic 

Brian Loew has created a platform that allows 
patients to talk to one another about their day-to-day 
disease struggles.
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run the business. And so I try to 
cultivate a mutual admiration 
society in which each person 
is valued for skills and achieve-
ment and collaboration. Noth-
ing makes me happier than to 
see one member of the team 
teaching something new to 
another member.

PV: How do you strive to 
drive innovation in your 
company and in the indus-
try? 

Loew:  When I started Inspire, 
I still naively assumed that ev-
eryone wants to be innovative, 
that improvement is a basic 

goal everyone seeks. I’ve since learned that this is 
not true: many people are content with what we 
have at any moment, and, further, some people 
reject innovation as unsettling and even danger-
ous. So, given this reality, I’ve learned that with 
some people, both at Inspire and more broadly in 
the industry, innovation must be encouraged and 
pushed. At Inspire in particular, I have added inno-
vation as a core value against which all employees 
are graded during annual reviews. And I try to en-

courage an environment throughout the company 
in which innovation is encouraged and rewarded, 
despite the occasional, inevitable failures. And we 
are careful not to punish those failures, but rather 
to learn from them and iterate and improve.

PV: What mark would you like to leave on this 
industry as your legacy? 

Loew:  To establish once and for all that patient 
centricity is the best model for medicine, and to 
provide rich examples of why this must be true, 
and how it was successful. This story can only be 
told properly if it includes patient voices, for those 
are vivid, authentic, and cannot be ignored.

PV: How important is it for you to mentor and 
develop the next generation of leaders? 

Loew:  It makes me happy to help others avoid 
mistakes I have made, and find easier paths to 
success. My sense is that there is sincere camara-
derie among entrepreneurs in healthcare. There 
are fewer sharp elbows than you might expect. All 
of us seem to feel that we are a part of something 
important; that we are doing our part to accelerate 
progress; but we also know that we didn’t choose 
the easiest industry to try to change. So there is a 
lot of willingness to cooperate. 

profile combined with certain 
physical characteristics, this 
would be a great boon for the 
future. I would be absolutely 
thrilled if Inspire could play a 
meaningful role in accelerating 
the pace of genetic progress.

PV: Why have you chosen to 
apply your skills to this in-
dustry?

Loew:  I wouldn’t want to spend 
my time doing something that I 
didn’t feel was making a differ-
ence. In the industry there’s a 
general feeling that aside from 
making a living, what all of us 
are doing is important. There is 
a feeling of altruism or contribution that everyone 
seems to feel. Also, there is an assumption that pa-
tients are cynical or critical of pharma companies, 
but at Inspire when patients talk about the issues 
we actually find that’s not the case. We often find 
the discontent is sensationalized by media.  What 
we generally see is that patients want to be well.  
They see treatments as a way to make that happen. 
People want to try to optimize their situation. 

PV: How do you believe your leadership style 
inspires others to reach their personal and pro-
fessional goals? 

Loew:  I am not a micromanager; it’s not my style. I 
hire the most intelligent, capable people I can find, 
and then support them to achieve their best. At a 
company like Inspire, there is no way for a single 
person to be excellent at all of the skills required to 

Brian Loew’s vision for Inspire is to be a valuable partner for industry and patients alike.
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BRIAN LOEW IS 

MAKING SURE THAT 

PATIENTS’ NEEDS AND 

EXPERIENCES ARE AN 

INTEGRAL PART OF 

PHARMACEUTICAL 

DEVELOPMENT FROM 

THE OUTSET, NO 

MATTER THE DISEASE 

OR CONDITION UNDER 

STUDY.   

PATIENT NEEDS
Driven to collaborate by

Brian Loew
TITLE: CEO

COMPANY: Inspire

EDUCATION: BA, Economics, BS, Physics, 

George Washington University

FAMILY: Wife, two children; parents who 

always encouraged him to try new things and 

succeed

AWARDS/HONORS: PharmaVOICE 100 2014, 

2016
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